
LinkedIn Masterclass

How to Raise Your Visibility on LinkedIn & Boost Employability 



1. 45 minutes of training

2. Q&A  

Webinar Schedule



https://www.linkedin.com/in/jennifercorcoran1/

Company Page: My Super Connector

LinkedIn Group: Networking Tips with My Super Connector

Let’s Connect!

https://www.linkedin.com/in/jennifercorcoran1/


Follow Company Page



6 Ways to Master Your 

Visibility on LinkedIn

Profile

Personal Brand

Participate

Social

Consistent

Community



Source: LinkedIn October 28th 2020



The Secret to Networking on 

LinkedIn is GIVING



0 3

0 4

C O N T R I B U T I O N  
NEEDS TO FIND THEIR PURPOSE TO REALLY 

MAKE A DIFFERENCE

A C C O U N T A B I L I T Y
JOIN COMMUNITY OF ENGAGED MEMBERS TO 

SUPPORT CONSISTENCY

S T R A T E G Y
RIGHT STRATEGIES, SKILLS & HACKS, WORK 

SMARTER

A W A R E N E S S
GETS EDUCATED ABOUT BENEFITS OF 

NETWORKING

NETWORKER

KEYS TO SUCCESS

POSTING ENGAGING 
CONTENT CONSISTENTLY

PRODUCTIVE  & BEGINNING
TO SEE RESULTS AND INFLUENCE

LACKING CONFIDENCE, 
FEARFUL, NO TIME

PROFILE EXISTS BUT 
NEVER LOGS IN

SYMPTOMS

INFLUENCER 

LinkedIn Pyramid of Success – where are you?

LURKER

ABSENT



90%
Lurkers

9% Commenters

1% Creators

LinkedIn User Breakdown Stats



What most of us think of LinkedIn

CVs

Spammy sales

Recruiters

Human Resources

Career services

Corporate 



LinkedIn is. . . 

An information rich database of connections, company pages and groups, 
searchable by Google and LinkedIn’s own algorithm

A networking tool, where you can see mutual connections with third parties

A Platform for growing personal brands and establishing experts

A Platform for showcasing endorsements and recommendations

A way for potential clients to find 
what they need via: 

LinkedIn search

LinkedIn groups 

Content via their 1st, 2nd and 3rd degree connections



LinkedIn works for ALL Businesses, 
ALL Industries and ALL Career Stages

Business to Consumer Coffee ShopInfluencer

SalonStart-up Business to Business



• To network with peers, alumni, organisations (home 
feed, LinkedIn messenger & groups)

• To find a new employer / employee (paid / voluntary) 

• To research & gather market intelligence

• To generate opportunities and build relationships

• To find new partners and businesses to collaborate with

• To establish yourself as an expert and thought leader in 
your field by answering questions and posting on your 
preferred subject

Benefits of LinkedIn as a Student Rep  



Why is your personal 
brand necessary?



Your personal brand is your business 

Your personal brand is your business



“Your brand is what other 
people say about you when 

you’re not in the room.”

Jeff Bezos
(CEO, Amazon) 



•Your reputation & credibility

•Your personality

•Your online presence

•Your energy

Your personal brand is…



PROFILE:

• Optimise your LinkedIn profile with branding & keywords (SEO –
Search Engine Optimisation) 

• Privacy and Settings (turning on / off features)

PARTICIPATE:

• Via the home feed (posts, videos, articles, comments, polls & 
documents)

• Via LinkedIn Messenger (121 messages, group messages, written, 
audio & video messages)

• Via LinkedIn Groups (posts in the home feed, questions, comments 
& building your network)

How to Master your Visibility on LinkedIn –
The 2 P’s



My journey as a Personal Assistant



My journey as a Business Owner



No 1 #LinkedInROCKSTARS Community

R-O-C-K-S-T-A-R 

➢ “R”eal desire to help 
➢ “O”utstanding knowledge 
➢ “C”aring attitude 
➢ “K”ind and giving 
➢ “S”uper connections 
➢ “T”rust your network 
➢ “A”ctively engage 
➢ “R”elationship builder



The power of first impression

Tailoring your profile to your objectives

Profile completion

Key Considerations: 

Profile Optimisation



Cover Banner

Headshot

Headline

Three ways to make an impact





Your cover photo is your 
opportunity to showcase 

your personality and 
warm-up your audience.



1. 400 x 400 pixels

2. Your entire face 
should be visible 
- no hiding near 
any corners

There are two things your 
profile headshot should be:



• Is it a selfie?

• Is it well-lit and professional looking?

• Is it current?

• Does it look like you?

• Do you look approachable?

• Do the colours you’ve chosen reflect your brand?

• Are you dressed suitably for the profession you’re 
representing?

• Would you want to do business with the person in the 
photo?

Ask yourself these questions





OR

The headline is the 
most common 
mistake made on 
LinkedIn.

Who are you?
Who do you help?
How do you help?

Your Headline – do you stand out?

Dionne Smith
Translator

Dionne Smith
London Based Interpretor I Specialist Translator and Copywriter in French, 
Spanish and Italian for the Hospitality Industry I Economics Enthusiast



• Your location

• Your industry/sector

• Any specialism you wish to highlight

• Years of experience

• Awards you've won

• Your keywords

• Personality (depending on industry)

• Be specific and use clear language

Writing your headline



Does this headline align 
with my personal brand and 

does it effectively deliver 
my value?



About section / Featured



Know 
(Search)

Like
(Community)

Trust
(Consistency)

CONTENT

CONTENTCONTENT

CONTENT

People do Business with People they 

Know, Like and Trust



Your Social Selling Index (SSI) measures how effective you are at:

• establishing your professional brand 
• finding the right people 
• engaging with insights 
• building relationships

It is updated daily and ranks according to industry and network

Click on this link to discover yours:
https://www.linkedin.com/sales/ssi

Social Selling Index (SSI)



My SSI (Social Selling Index) Score



• Be Intentional 
What are you trying to achieve on LinkedIn?

• Be YOU 
Don’t compare yourself to anyone else on LinkedIn

• First Impressions Count 
Optimise your profile to attract your target audience

• The 2 P’s 
Profile and Participate

• Be a Giver 
Be social, be consistent and cultivate a community 

Summary: 5 Top Tips



www.linkedin.com/in/jennifercorcoran1

www.mysuperconnector.co.uk

jennifer@mysuperconnector.co.uk

Thank you – time for Q&A!

http://www.linkedin.com/in/jennifercorcoran1
http://www.mysuperconnector.co.uk/
mailto:Jennifer@mysuperconnector.co.uk

